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Module Description

This module is concerned with text, image, design, and the way a reader perceives published
material through legibility and editorial suitability for its intended use. This is achieved by you
through the analysis of a magazine publication’s physical architecture, graphic and typographic
personality, method of production and intended readership. You are expected to analyse and
contextualise each process of publication. At the same time you are expected to look closely at
editorial processes. You are then expected to evaluate a given text for a different readership,
including the acquisition of appropriate images and the production of a revised design by you which
reflects the requirement of this different audience.

In order to achieve this you will need to select a magazine of your choice and analyse how the
publication has addressed its audience through: 1) the four basic elements that help a reader
navigate through a story, and 2) how conflict, contrast or harmony influences the mood of the story,
and therefore alters the readers perception of the subject. You will then be expected to select an
article from a different publication and apply your magazine analysis to re-frame meaning according
to the editorial stance of your chosen publication. Simply put, an American West Coast magazine,
such as Bikini, will have a different visual and editorial stance from Cosmopolitan for the same subject
matter.

Module Aims:

The learning objective of this module is to enable you to assess and discriminate between the
differing quality of publishable material, and apply the appropriate principles of editorial (text and
image), design and print methodology. Synthesis will be through the application of these principles
when applied to different audiences. Comparative analysis will inform typographic optical qualities
against typographic digital mathematical constraints. On-screen design for print will allow for the
critical analysis of digital qualities for both text and image. You will then be required to extend this
analysis and reevaluate design as a digital media.

* to critically examine and extend editorial and typographic design principles

* to reflect upon the relationship between text and image

* to develop the intellectual rigour required of a postgraduate student in discriminating between
various qualities within the design of image and text.



* to develop research skills through the comparative analysis of magazine design
* to develop independent learner skills

Assessed Learning Outcomes: At the end of the module you will be expected to be:
e Operational Contexts: Familiar with professional expectations and standards of
magazine publication content and design.

* Cognitive Descriptors: Pursuit of sustained investigation and critical analysis of magazine
content and typographic design in relation to audience.

* Transferable Skills: Ability to re-frame content and design according to the editorial
stance of publishable material.

Indicative Syllabus Content:

This module is concerned with text, image, design and the way a reader perceives published
material through legibility and editorial suitability for its intended use. This is achieved through the
analysis of a magazine publication’s physical architecture, graphic and typographic personality,
method of production and intended readership. You are expected to analysis and contextualise each
process of publication. At the same time you will also look closely at editorial processes. Synthesis is
by reevaluating a given text for a different readership, also the acquisition of appropriate images and
design by you which reflects the personality of this different audience.

e assessment of written material for publication

* acquisition of images for a publication

* editorial process for both text and image

* editorial and design process through the use of computers

* colour and contrast of the designed page and their relationship to each other

* appropriate use of typography

* application of design in other formats for different readerships

* comparative analysis between movable lead type and digital design

* comparative analysis between a magazine’s development and present structure

Private Study
In addition to the timetabled contact time you are required to undertake 60 hours of private study,
which may include such activities as:

Using the facilities of the library for desk research into the editorial and design processes which
reflect the tasks of the module, also to undertake reading of key texts in preparation for the mini-
lecture series. You will also be required to undertake appropriate field research to establish the
intended readership of their chosen publication. The course has dedicated Apple Macintosh
computers, you are expected to timetable personal practical skills revision.

Assessment Criteria: To develop practice through a project by:

a) the design skills acquired through the analysis of a magazine and applied to another publishing
format and audience.

or

b) the re-evaluation of a given text for a different readership, including the acquisition of appropriate
images and a revised design which reflects the personality of the different audience through the
publication.

Assessment Mode:
Double page magazine spread practical example accompanied with 5000 words



For assessment criteria see Student Handbook, Section 2.10.

Schedule MAPU506

6 October Tuesday 10.00-12.30 Macintosh Basics Mike Endicott
Tuesday 2.00-4.00 Module Outline Paul Honeywill

13 October Tuesday 10.00-12.30 Introduction to InDesign Mike Endicott
Tuesday 1.00-4.00 M12 Tutorials Publication Choice Paul Honeywill

20 October Tuesday 10.00-12.30 Introduction to InDesign Mike Endicott
Tuesday 2.00-4.00 Basics of Design Exercise Paul Honeywill

27 October Tuesday 10.00-12.30 Style sheets, Formats InDesign Mike Endicott

Tuesday 2.00-4.00 A-Z Typography Paul Honeywill

3 November

Tuesday 10.00-12.30 Irtroduction to Photoshop and Indesign Mike Endicott
Tuesday 2.00-3.00 Group 1 3.00-4.00 Group 2 Introduction to Typographic
Workshop Paul Collier

10 November

Tuesday 10.00-12.30 Group1 Type Exercise Paul Collier
Tuesday 2.00-4.00 Magazine Design Sarah Chapman

17 November

Tuesday 10.00-12.30 Group 2 Type Exercise Paul Collier
Tuesday 2.00-4.00 Magazine Design Sarah Chapman

23,24, 25 November

Monday 2.00-5.00 Bookbinding lecture and workshop Gavin Rookledge
Tuesday 10.00-5.00 Bookbinding Gavin Rookledge
Wednesday 10.00-5.00 Field trip Gavin Rookledge and Paul Honeywill

1 December

Tuesday 10.00-12.30 Sign-up Technical support Mike Endicott
Tuesday 1.00-4.00 Tutorials half group Paul Honeywill

8 December

Tuesday 10.00-12.30 Sign-up Technical support Mike Endicott
Tuesday 1.00-4.00 Tutorials half group Paul Honeywill

15 December

Tuesday 10.00-12.30 Sign-up Technical support Mike Endicott
Tuesday 1.00-4.00 Sign-up Tutorials full group Paul Honeywill

12 January Tuesday 10.00-12.30 Sign-up Technical support Mike Endicott
Tuesday 1.00-4.00 Tutorials full group Paul Honeywill
22 January Friday no later than 12.00 noon Submission for Assessment Hand-in to

student counter on Floor 1 RL Building



Submission Procedures
Please hand your group reports and your individual critical evaluation in via the student counter, Faculty
office, following the procedures outlined below.

You must submit your coursework via the Faculty of Arts student counter in Room 109,
Roland Levinsky Building. All formal assessments must be submitted before the deadline
time and date. You must bring your University Card with you when submitting
coursework as this has to be scanned as part of the coursework submission process.

Coursework can be submitted at any time ahead of the deadline although at busy times,
scanning priority will be given to students with an impending deadline. Student counter
opening hours are 9.00am to 3.00pm, Mondays - Fridays (except public holidays).

Please note that the University enforces a penalty of zero percent for work submitted after
the published deadline unless late submission has been authorised by a valid claim of
extenuating circumstances. Delays caused by queues, traffic or late-running public
transport will not normally be considered as valid extenuating circumstances. A zero mark
may result in you failing a module which; can significantly affect your prospects of
progressing or achieving your award. You are therefore encouraged to give careful
consideration to your time management and to try to submit your coursework well in
advance of the deadline.

You must ensure your coursework is fastened together and includes a completed cover sheet
PRIOR to handing your work in at the student counter. This is to keep queue waiting time
to a minimum.

If you have any questions regarding regulatory matters or coursework policy, please see the
student handbook on the portal or contact the programmes office.
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